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http://www.flickr.com/photos/upsand/212946929/
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ﬁ What Social Media Can Do

@ Get leads, prospects to notice you

@ Create loyalty and repeat purchases

@ Get your customers to spread the word
@ Influence the marketplace or community
@ Build credibility and trust (human face)
@ Give you insight and learning

@ Create competitive advantage
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Add to my Page's Favorites

BradsDeals is your favorite source
for handpicked deals, online coupon
codes and printable store coupons.
Tell Brad and the team what you
think of BradsDeals and how we can
make it better!
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BradsDeals Featured on
NBC Today Show 4.14.08

Brad Wilson, Editor in Chief of
BradsDeals on Today Show with
Matt Lauer talking about online
shopping and deals.
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Info YouTube Box Boxes
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BradsDeals.com Another incredible Dell deal for everyone: the Kodak EasyShare
M763 Digital Camera is only $49.99 after $50 off coupon code L$155CFS7RH3CP.
Specs: 7.2 megapixels, 3x optical zoom, 0.8" thin, 2.7" LCD, good reviews. See
mare details on BradsDeals or go directly to the camera here:
http://waww.bradsdeals.com/go/p/27430 (click "Share" to tell friends!)

Tue 9:13am -

') Tracy Palmer likes this.
BradsDeals.com A quick note: if anyone is in the market for a computer monitor,
Dell currently has their 20" flat-screen LCD for just $109 and a 24" for $199. Plus
free 2-day shipping. Don't expect this to last past today.

http://vaww.bradsdeals.com/20-dell-lcd-moniter-109-pid-27375. html
April 26.3t9:53pm *

1’ King Cho likes this,

Show 2 more comments...

BradsDeals.com =: &:11pm Apdil 27 Report
Great to hear!

i at 6:58pm April 27 Report
Just bought 2 - 24" monitors. THANKS!

Renee Spadaccino Love it!
April 26 at 5:20am - Report

Jo Anne Tambornino Chayer Have heard great things about Brads Deals so
...here Tam checking it out!
April 26 at 5:16am - Report

Lisa M. Danes Been with you for more than a year and NEVER order anything
online without checking you FIRST!!
April 24 at 1:48pm - Report

BradsDeals.com Just Do It! Mike.com knocks an extra 20% off clearance items
with coupon code TRAINHARD through 5/6. Lots of shoes and gear are half-off or
more so now your wallet won't get in the way of your fitness!
http://vaww.bradsdeals.com/go/p/27271-4

April 24 &t 10: 17am *

BradsDeals.com =t 10:252m apdil 24 Report
And for what it's worth, I love the Nike Free and just boughta
pair of these: http://www.bradsdeals.comfgo/p/27271-5

Maya Henderson I want to send my moem something really nice this year for
Mother's Day, so Tl definitely be checking BradsDeals over the next few weeks!
April 23 at 8:22pm - Report
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Everything K9...
brought to you by K9Cuisine.com

Recent Posts

No, Fido! Don’'t eat that!

April 9th, 2009

If you who own a doqg,
you've surely thought
about treating her to
the leftovers from the
dinner table. What you
may not realize is that
some human foods
pose dire threats to

dogs.

Obvious things like
sharp animal bones
could potentially
damage the digestive
tract. But a number of ~ Categories
common foods are simply incompatible with their bodies.
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Enter your Email

& Subscribe mel |
e Preview | Powered by FeedBlitz

- Eg Subscribe BY RSS

What can’t | feed my dog? - K9 Amiga (5)
K9 Awurw (12)
GEapes and raisins: Even a few arapes and raisins are DOISDHDUS to ~ K9 Care {25}

dogs and could cause Kidney damage. Although it is not certain what
component of grapes is toxic to dogs. according to ASPCA dogs that
have ingested anywhere from a single serving to a pound of grapes {or -
raisins} have developed acute renal failure.

K9 Creations (2)

K8 Cuisine (9)

K9 Expert Question (16)
K9 Features (7)

K9 Friends (B}

K9 Fun (2)

K9 Health (14}

KO Jokes (11)
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The symptoms:

*Typically within a few hours of ingestion, the dog begins to vomit.
Partially digested grapes can be found in the mess, and also in their
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“Your brand I1s what Google says It Is,
not what you say your brand is.”
-Chris Anderson, Wired Magazine Editor

Google




“Dell sucks. Dell lies.”
Jeff Jarvis
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'S
The Old Ps vs. The New Ps

@ Product @ Persona

@ Price @ Participation
@ Placement @ Publishing
@ Promotion VS. @ PageRank




Social Media
Small Business Goals

@ Create connections and build relationships

@ Optimize websites for improved search engine
rankings, leading to increased traffic, inbound links
and leads

@ Establish professionals as experts, thought leaders
and innovators

@ Manage your brand online
@ Grow smarter and faster than your competition




Denise Shiffman Steve Averlll

Marketing strategist, Marketing and media wc:-rds ,hmk
social media educator consultant

ccmversc:hons
Social Media: Marketing: WPW*‘!
@ Brand audit @ OCBizBlog
@ Strategy development e @ OCJobTalk
@ Training workshops e @ Waxpoetix
Phone: 949-388-5780 Phone: 949-276-1876
Email: denise@AgeofEngage . - . Email: steve@ochizblog.com
Blog: www.AgeofEngage.com Blog: www.OCBIzBlog.com



